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Partner list 

Nr. Partner name Short name Org. type Country 

1 Fraunhofer AICOS (coordinator) FhP R&D Portugal 

2 Santa Casa da Misericórdia de Lisboa SCML End-user Portugal 

3 SONAE (Modelo.com – Vendas por 
correspondência, S.A.) 

SONAE IND Portugal 

4 Red Ninja Studios RNS SME United Kingdom 

5 Can Cook CC SME, End-user United Kingdom 

6 Unie KBO UNIEKBO End-user Netherlands 

 

 

Revision history 

Rev. Date Partner Description Name 

1 01.04.2017 CC Created the provisional contents and 
assigned to different partners 

Robbie Davison 

2 15.04.2017 All Inserted the contents on each 
section 

 

3 21.04.2017 All Final version for revision  

4 27.04.2017 All Acceptance of the contents from all 
partners. 

 

     

     

5 28.04.2017 Approved by FhP 
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Disclaimer 

The information in this document is subject to change without notice. Company or product 
names mentioned in this document may be trademarks or registered trademarks of their 
respective companies. 
 
All rights reserved 
 
The document is proprietary of the CORDON GRIS consortium members. No copying, 
distributing, in any form or by any means, is allowed without the prior written agreement of 
the owner of the property rights. 
This document reflects only the authors’ view. The European Community is not liable for 
any use that may be made of the information contained herein. 
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1. Executive Summary 
 

Sonae MC (Sonae), Fraunhofer Portugal (FhP), Santa Casa da Misericórdia de Lisboa (SCML), Red Ninja 

Studios (RNS), Can Cook (CC) and UnieKBO (UnieKBO) are partners in the Cordon Gris project 

(www.cordongris.eu), which aims to address malnutrition within the senior population by providing 

new technology solutions and specialised services. This deliverable describes the activity of all partners 

during the period January 2017 – April 2017 plus the activity monitoring mechanisms according to the 

strategy set out in Work package 5 and listed in the Dissemination Plan D5.5. Activity prior to January 

2017 is contained within the Dissemination Plan.  

Dissemination activity is listed by country. Each partner has responsibility for uploading their recent 

activity into the document  In Portugal, there has been dissemination via a number of channels; book 

publication, user research newsletter, workshop participation, newspaper reference and through the 

iterative testing workshop; reaching an audience of at least 1500. In the United Kingdom (UK) and the 

Netherlands dissemination has been through the iterative testing workshops. Additionally in the UK, 

Cordon Gris has been introduced and promoted through Twitter and Facebook accounts. 

In addition, the three editions of the quarterly Cordon Gris electronic newsletters are presented; Nov 

2016, Jan 2017 and Apr 2017. 

All activities undertaken have targeted the previously identified stakeholders and the intended audience 

of the Cordon Gris project. 

The monitoring of activity during this period has revealed that over 1000 visits were made to the Cordon 

Gris website and 48 subscribers had signed up to the newsletter. 

 

 

  

http://www.cordongris.eu/
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2. Dissemination activities 

 

All of communication and dissemination activities developed by the partners up until now has been 

reported and stored on a shared document in OneDrive. In order to keep the register of the activities, 

every partner involved in a specific activity have to fill out the document with the following information:  

 Name of the partner involved in the activity; 

 Type of activity: conference, workshop, publication, presentation, social media; 

 Place: where the dissemination activity took place; 

 Date of the dissemination activity; 

 Coverage: audience type and number and any relevant data that can be useful to estimate the 

impact and effectiveness of the activity; 

 References and resources: links to presentations or other related material. 

 

The activities that took place before this date were described in the Dissemination Plan (D5.5). In this 

chapter a list of every communication and dissemination activity that was realized from January to April 

2017 is presented, and the ones that were not referred in the previous report. 

 

2.1. Portugal 

 

  Publication in the Retail Book of Innovation 2016 

March 2016 Reference in the Sonae´s Retail Book of Innovation 2016 

Partner Sonae 

  The Retail Book of Innovation 2016 presents a selection of 71 innovation projects 

that create a pioneer report in the international business sector. CordonGris 

project was one of the R&D projects selected to be present on the Book – link 

available here. Until April 2017, the book was sent and read by more than 1000 

people, between employees and external partners (online and paper version). 

 

 1st iterative testing sessions of Cordon Gris in Portugal 

February 2017 Workshop 

Partner SCML, FhP 

 Workshop with older adults in Lisbon to conduct preliminary research regarding 

the acceptability and viability of smartphones and tablets in the context of the 

Cordon Gris project. 

 

https://www.sonae.pt/fotos/publicacoes/SONAE_RetailInnovation_2016_2_1160591409572a39151433.pdf
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 Euro-Healthy 

February 2017 Workshop participation 

Partner SCML 

 Participation of 40 professionals of 3 different areas (social, health and housing) in 

the workshop to discuss about new policies for the elderly. 

 

 Cordon Gris in Colaborar newsletter 

February 2017 Social media 

Partner FhP 

 Colaborar Network assists several project regarding user research and usability 

studies, with more than 400 users and 40 institutions (day care centres, hospitals). 

CordonGris project was one of the topics of the February’s newsletter of 

Colaborar (link). 

 

 

 

http://us2.campaign-archive2.com/?e=%5bUNIQID%5d&u=f5d9a20c4089d4b14bb5fb56c&id=4e8ef0ba58
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 Jornal Notícias Urbano - Portugal 

April 2017 Reference in newspaper publication 

Partner FhP 

 Invitation from Jornal de Notícias Urbano to Fraunhofer Portugal to answer some 

questions about Cordon Gris. 

 

2.2. United Kingdom 

 

 1st iterative testing sessions of Cordon Gris in the United Kingdom 

February 2017 Workshop 

Partner CC, RNS 

 Workshop with group of older adults in Anfield area of Liverpool to conduct 

preliminary research regarding the acceptability and viability of smartphones and 

tablets in the context of the Cordon Gris project. 

All activity posted on social media. 
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Evaluation of the session highlighted a need for a tutorial for older people to 

familiarise themselves with smartphones, internet and app use. This tutorial was 

carried out in April 2017. 

  
 

 

2.3. The Netherlands 

 

 1st iterative testing sessions of Cordon Gris in The Netherlands 

February 2017 Workshop 

Partner UNIEKBO 

 Workshop with older adults to conduct preliminary research regarding the 

acceptability and viability of smartphones and tablets in the context of the Cordon 

Gris project. 
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3. Newsletter 

 

Quarterly electronic newsletters of Cordon Gris are sent to the subscribers in order to disseminate the 

project results. 

Until this moment, three newsletters were distributed and are hereby presented.   

 

3.1. Newsletter 1 – November 2016 

 

Link. 

 

 

 

http://us2.campaign-archive1.com/?u=f5d9a20c4089d4b14bb5fb56c&id=4f6cce23a6&e=80d6a9652d
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3.2. Newsletter 2 - January 2017 

 

 

Link. 

 

 

http://us2.campaign-archive1.com/?u=f5d9a20c4089d4b14bb5fb56c&id=c0669d1c2e&e=80d6a9652d
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3.3. Newsletter 3 - April 2017 

 

 

Link.

http://mailchi.mp/c6f40b89caf0/newsletter03-cordongris?e=7abdc0082a


       

 

4. Communications and Dissemination Activities Monitoring 

Mechanisms 

 

4.1. Website and Social Media monitoring 

For monitoring the presence on the web, the Cordon Gris website implemented the analytics services 

from Google. The Google Analytics service was to collect, among other metrics, information regarding 

pages views, traffic sources, and demographics. 

Based on the data collected since the start of the year, the Cordon Gris website had a bit more than 

1000 visits, with about 700 unique page views from 150 different users. Most of the visits came from 

Portugal (66%), followed by Brazil (10%), and United Kingdom (9%). The majority of visits came from the 

desktop (92%), and the rest from mobile or tablet. 

 

4.2. Newsletter monitoring 

The newsletter campaigns are sent with the help of the service MailChimp. The first two newsletters 

were distributed to 26 subscribers and the third was distributed to 48 subscribers. 

 

 

 

 


