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Short Description

Confidence develops a mobility safeguarding assistance service for people with mild to
moderate dementia. This document contains a list and short descriptions of the different
pieces of material used for recruiting end-users for the field tests and train them in the usage
of the Confidence system. As such it can be seen as a short guide introducing and
referencing the different training material which then can be found in their separate
documents and presentations. This document and the collected training material correspond
to the Deliverable D6.3.2 as described in the DoW [1]. It closely relates to the Deliverable
D6.3.1 Training Concepts for End-Users [2], which describes the training concepts for the
end-users in Confidence to which this document refers.
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2 Management Summary

Confidence aims at developing a mobility safeguarding assistance service with community
functionality for people with mild to moderate dementia. This document presents the material
used to recruit and train the end-users.

Relatively early in the project it has become clear how important the personal contact, trust
and a personalised training are for the success of Confidence. This system will not be sold in
a web store, it relies on trained caregivers or sensitized informal carers to get to the people
really in need of it. Therefore, a detailed Confidence Training Concept for End-Users has
been developed and presented in [2] that describes possible approaches for the training prior
and during the execution of the acceptance tests and field trials.

This document can be seen as description of the concrete instance of that concept in form of
listing and explaining the different material that have been developed to support and train all
end-users and people involved in the development and the tests of the Confidence system. It
is a reference guide that gives an overview of the different training artefacts that we are still
and will continue to utilized during the different phases of the project. As such the document
is the entry point for the project deliverable D6.3.2. Training Material for End-Users which
resembles this document together with all the documents which it refers to and which were
created for information and training purposes.

First, a short introduction of the different phases where training of the end-users is needed
and a summary of the training and testing plans, which are naturally closely related, are
given.

In the main part, the document lists all the pieces of material sorted by the most intensive
information and training phases (information and recruitment, acceptance tests, field tests).
For each piece of material a short header informs the reader about its target audience, the
intention, a short table of contents, the format and the related file names where the contents
can be found. In order to make one selves a better picture of how the different material look
like without opening all files, usually one or two representative screen shots accompany the
information header.

From today’s point of view, the material created has proven quite useful for all project
member and end-users giving each of us more “confidence” in testing and using the system.
Of course, one can always improve. So the material will be updated and further developed
during the further course of the project.
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3 Introduction

3.1 Purpose of this Document

This document sums up all relevant information concerning the material to train the different
end-user groups of the AAL Call 4 project Confidence. It represents a short guide
introducing, explaining and referencing the different training material which then can be
found in their separate data files. Altogether, these artefacts represent the official project
deliverable D6.3.2 End-User Training Material.

3.2 Scope and Relationship to other Deliverables

As already stated above, the document’s scope is give a summary and introduction to the
training material prepared and used for the end-users in Confidence. The work is a result of
the activities conducted in T6.3 Training Concepts and Material of WP6 in conjunction with
the preparation of the acceptance and field tests represented in WP5 tasks T5.2 and T5.3 to
prepare and execute the tests. The training material described in here base on the concept
that is described in deliverable D6.3.1 Training Concepts for End-Users [2].

3.3 Definitions, Acronyms and Abbreviations

Primary end-user Person living with Mild-to-Moderate Dementia seeking assistance

Secondary end-user Secondary end-users providing assistance to primary end-users (family
members)

Care giver Professional carers who know and care for the primary end-users and
are also involved in the training and tests of Confidence and also act
as contact persons for the primary and secondary end-users as well as
Confidence consortium

Assistance device  Mobile unit that provides the Confidence interface and services to the
primary end-users

Helper device Mobile unit that provides the Confidence interface and services to the
secondary end-users

Test pair A pair consisting of one primary and one secondary end-user testing
Confidence

Acceptance test Informal user testing session in which one or several groups consisting

of a Confidence team member, a care giver and a test pair sit together
a go — in roughly 1.5 hours - through a prepared test script to test and
evaluate the latest version of the system.

Field test A test in which the test pairs get an information folder and 2 devices to
be taken to their homes and test them, on their own but supported by
the care givers and the Confidence team, for around 6 weeks and give

a feedback
Mi-MoD Mild-to-Moderate Dementia
Ul User Interface
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4 Training and Testing Plan

The following list summarizes the training approach defined and applied for the first two
acceptance tests and the first field test. It is a list of activities representing the concrete
instantiation of the concept described in [2]. In a chronological order the list goes through the
different activities executed and shortly explains them for the sake of a better understanding
of what training material was needed. This material is then described in the following chapter
5 where each section refers to one of the activities (if the activity comes with a set of training
material).

1. First information Visit Care Givers: After the end-user institution has been
contacted a first time via phone and is generally interested in the project, the
Confidence team travels to their site and informs the executive team and the care
givers trying to inspire them to take part in the acceptance or field tests.

2. Wiritten Information and Informed Consent: After or during the first visit when a
common decision has been taken to go on, the Confidence team presents a short
project and field test description to concisely explain the aim of the project and the
tests again. Further, the Informed Consent is explained handed over to the care
givers.

3. Recruiting of Test Pairs (Primary and Secondary End Users): The end-user
institution has now the task to evaluate and contact potential test candidates within
their group of associated end-users and invite them to a first information and training
session.

4. First information Event Test Pairs: Ones the potential test pairs have been found
they are invited to a first information event at the site of the end-user institution. In this
session a first presentation of the project, its aim and the functionality of Confidence
is given.

5. Acceptance Tests (Optional): In the ideal a first acceptance test immediately
follows that the information event for test pairs. In those tests the test pairs can be
introduced to the system in a guided “hands-on” session. And the Confidence team
gets the first feedback on how the users get on with the system. This feedback can
be forwarded to the development team in order to fix bugs and optimise the system
for the field tests

6. Preparation of the Information and Training Event for the Field Tests: The
folders with the training and test evaluation material are prepared as well as the test
system with the mobile devices and the server configuration needed for the
acceptance and field tests.

7. Training of Care Givers and Test Pairs: Both care givers as well as the test pairs
need to be trained. This training happens on the same day within two separate
training sessions. There is one specialised session in the morning for the care givers
and one for the test pairs in the afternoon. These sessions will be held immediately
before the field tests.

8. Field Tests: In the field tests the test pairs are equipped with the devices to be used
in their daily lives and give the caregivers and the Confidence team their earnest
feedback about the system in general and the different features and their usage. In
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order to not leave them completely alone, different activities take part within the 4-6
weeks of the field test duration to stay in contact with the test pairs.

9. Evaluation: The results of the field tests are collected, analysed, evaluated and
documented. This evaluation can be done based on data from the system (number of
calendar entries, number of alarms etc.), questionnaires, a personal notebook as well
as 1:1 interviews.

10. Incentives and further support: At the end of the field tests there will be a social
event together with the different test pair groups, where also a small present shall be
given to them. After the field testing phase the end-users shall be kept informed e.g.
telling them the results of the tests in the different countries and the state of the
project itself. The goal is to preserve the community or let it grow in order to find (or
recruit the same) candidates for the 2™ field tests.

5 Description of Training Material

5.1 First Information Visit Caregivers

5.1.1 Introduction

The first information visit shall make the caregivers know the project and what we intend to
achieve with the acceptance and field tests. They shall have a rough understanding of what
Confidence can do and know what will be the next steps in case they tune in for the tests.

Two members of the Confidence team conduct the event which takes around 2 hours.
The following material is utilized in the event:

Agenda and checklist
Movie clip

Flyer

PowerPoint presentation
Paper GUI-mock-ups
Project description
Informed consent

5.1.2 Agenda and Checklist

An agenda is sent to the caregivers and an internal checklist is sent to the Confidence team

Audience: Caregivers and Confidence team

Intention: To let the care givers know what the meeting is about and prepare for it. To
make clear the flow of events, roles and responsibilities to the participants
from the Confidence team side.

Content List of agenda items, times, duration, responsibilities, material & remarks
Format: Paper/PDF A4 to give to the caregivers

Word Files in German for the internal checklist

HIERNEINEIE I Confidence_Infomorgen_Agenda_v3.docx

Confidence Infomorgen Agenda v32 intern.docx

\

\
0 i Home Lab @ ) ) )
¥ alzburgresearch NAUDROASLAN  eic [H]

HOCHSCHULE TNTEANATIONAL TOUNDATION

terz El’ YOOOM AAL

swisscom Stiftung




Confidence

The following table represents the agenda of the event.

Table 1: Agenda - First information visit caregivers

8/35

Material Duration

Item | Description
Welcome and personal introduction of the people

- 5

introduction

The research project Confidence — A short

Movie clip 10°
Presentation

Explanation to the project description and the informed
consent that needs to be signed by the participants.

Project Description 15°

Informed Consent

Explanation of the field tests, their aim and the role of
the caregivers as well as the test pairs and the
Confidence team members. Questions/Answers.

15’

Short introduction of the features of Confidence using
the smartphones or paper mock-ups and the user
manuals. Questions/Answers

Paper-GUI-Mockup 25
Manual for End-

Users

Questions/Answers

Explaining the further planning of the tests and the
roles and expectations of the different participants.

- 25°

acceptance and field tests

Discussion of potential next steps and planning of the

- 15°

8 Thank iou and hoie to see iou soon acI;ain - 5

Forschungsprojekt Confidence — Erste Tests - Agenda
des Treffens am Montag 8. Juli 9:30 Uhr im Roten Faden

o
Traktandum Zeit | Verant. Material Bemerkungen
1. Begriissung und gegenseitige Vorstellung 5 Min. | Alle, RK Schoggigeschenk (RK) Rolf verteilt etwas Schokolade zu Beginn. Jeder stellt sich,
seine Organisation und seine Rolle im Projekt kurz vor
2. Das Forschungsprojekt Confidence — Eine kurze 10 Min. | RK, RE Laptop & Clip (RE) e Rolf erzahit kurz worum es geht und gibt etwas
Einfiihrung Kontextinformation als Einstieg (frei erzdhlen)
® Ralph zeigt den Kurzclip
3. Erlauterungen und Rickmeldungen zu den 15Min. | TM Erkldrungstext und Die Tellnehmenden haben die beiden Dokumente bereits zur
abgegebenen Dokumenten , Erklarungstext” und Einverstdndniserkldrung | Durchsicht erhalten. wir erklaren wozu sie da sind und
Einverstandniserkldrung” diskutieren deren Inhalt und Verstandlichkeit. Die Mitarbeitenden
geben ihr Feedback. Thomas leitet die Diskussion.
4. Erkldrung von Akzeptanz- und Feldtests im Projekt | 15 Min. | TM - Thomas erklart den Mitarbeitenden des Roten Fadens die beiden
(mit Rﬁckfragen) Testarten Akzeptanz- und Feldtests, erlautert deren Unterschiede
und zeigt auf, worum es nunim ersten Schritt geht (weshalb wir
heute da sind). Wichtige Message: Sie sind die Experten, nicht wir.
Erwartungen etwas herunterschrauben, wir haben noch nicht so
viel, es gibt noch kein Produkt, aber wir wollen frihzeitig von
ihnen wissen, wie es weitergehen soll (sie sind Teil des Ganzen).
5. Prédsentation heutiger Stand und vorgesehene 25 Min. | RE Screens in auf Laptop Ralph zeigt den Mitarbeitenden was wir heute haben anhand der
Funktionen (mit Rickfragen) und in Papierform (RE) wvorhandenen Screenshots und erklart kurz die einzelnen
Screens auf XCover (RK) Funktionen, die fir Confidence vorgesehen sind (allgemein). Rolf
R nimmt ein XCover Smartphone mit und versucht schon ein paar
Bilder (ohne Funktion) darauf zu laden als Demo.
6. Ablaufder ersten Akzeptanztests und die wichtige | 25 Min. | EB Ablaufdokument Anhand des (englischen) Ablaufdokuments erklart Edith {auf
Rolle der Benutzer (mit Riickfragen) Acceptancetests (EB) Deutsch) den geplanten Ablauf der ersten Acceptancetests und
geht darauf ein, was die Rolle des Roten Fadens dabeiist.
7. Termine, Aufgaben und néchste Schritte 15 Min. | Alle Terminplan, TODO und | Wir besprechen wann genau die Tests sein werden und wer
Ferienliste (RK) dabei sein kann und soll. Wir diskutieren, was es zu tun gibt
und verteilen die Aufgaben.
8. Verabschiedung 5 Min. | Alle - Auf Wiedersehen.

Lermertans %

Figure 1: Internal checklist of the visit (example)
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5.1.3 Movie Clip

A short, emotional movie clip has been produced.

Audience: | Caregivers and general audience

Intention: | To start a session and get into the story of Confidence
\VERV VI E 8 MP4 movie clip (1:15 Min.) in German and in English, for PC and iPad
Content List of questions the end-users are confronted with, dementia topics and

how Confidence intends to help them.

File Name(s): Confidence_DEU.mp4 (German)
Confidence_DEU_iPad.mp4 (German iPad)
Confidence_ ENG.mp4 (English)
Confidence ENG _iPad.mp4 (English iPad)

What is the time I have to take my pills? Dem en t Ia

What was the name of Hans” wile?

pid I turn off the stove?

WHERE AM | AND HOW DID | GET HE!

‘What was it | wanted to do herel?

Figure 2: Confidence Short Movie Clip

5.1.4 Flyer

A small flyer has been produced to be given to anyone who is interested in Confidence and
used for marketing purposes.

Audience: Caregivers, test pairs, general audience

Intention: Short overview of the project in paper form, marketing, dissemination
Content Confidence scenario, What is confidence? What do | get? How does it
work? Confidence needs you (recruiting)! Partners and Contacts
Format: Paper/PDF, 1 page A4 printed front and back, folded in 3, so it can be
opened to reveal the inside. Swiss and Austrian editions.
FIERNEINEIE B Confidence Broschure 140109 print_ CH.pdf (Swiss edition)
Confidence Broschure 140109 print AT.pdf (Austrian edition)
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Figure 3: Confidence flyer outside (above) and inside (below)

Eine alltagliche Geschichte

Agnes st 71 Jahre alt und wehnt alleine in
winer schanen kieinen Wohnung. Seit
kurzem versendet Agnes ein Confidence
Smartphona.

[Bareits beim Frohstacken liegt dos Gerot
am Tisch und Agnes bentnzt die Kalender-
funiktian um nochzusehen wos heute zu tun
ist. Sie sieht, doss ste am Nachmittag 2um
Gartner muss. Ske hat sich diesen Termin
vermerkt, da der Frohling ins. Hous steht
wne sle Blumen for thren Ballen kouen
mechte

Kurz vor dem Termin wird Agnes nochmals
von Confidence erinnest. Sie nimmt the
Smartphone zur Hand und drocks ouf die
‘Watterfunktion, Die Vorhersage zeigt eine
dicke Regerwalks, Agnes beschllefit sinen
Schirm mitzunehmen urd sich auf den 'Weg
2t machen. Unterwegs zum Garmer wifft
Agnes eiven Belkarnten Sie plosdart ain
wenlg und geht schliellich wains.

Wohin wollte sie noch ghelch? Agnes will
s einfiach nicht einfollen. Sie nimmr thr
Confidence Smargphone zur Hand und
diriicke « Hilfew. Agnes izt froh als e
Tochuer den Annuff entgegennimmt und
frage: aMichosla, kannst du mir weitar-
helferits

Fortsetzung folgt .,

Confidence braucht Siel

U festzustellen, ob Confidence auch
wirkbich den Anforderungen altersr Men-
schen entspricht. brauchen wir Siel

In insgesomt zwel Faldtests haben Sie die
Moglichkeit, Confldence fior & Wechen
tighch und kostenbos zu nutzen,

IMitc bheer Tednakme unterstizen Sie uns
bl der Entwicklung eines hilfreichen
Systems fior zuknnfthge Generationen!

IDas Confidence:Team bedankt sich schon
jee fir thr Engagement.

Confidence

Contact

Cernalia Schnaldor

Jakob Haringer StraBe 5/3

A-5020 Salzburg

+43/662/2288-418
cormelisschneider®salzburgressarch at

Consortium Partner

Funding Partner

P e benefit
‘:{‘lt W Vi Tonsew
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Confidence

Was ist Confidence?

Confid kst ain Forseh ke bai
dam 10 Parmer aus Ostarreich, dar
Schweiz, don Niededanden und Rumanien
#in Unterstitzungssystem fir Gltere
Manschen entwickein

Mit zunehmendem Alter kann es schen
ainmal possieren, dass man vergisst, seire
Madikamente sinzunshmen, eder wahrend
eines Spazierganges plotzlich die Criente-
mung warbiort. Das Confidence-Systom soll in
solchen Situationen unterstiitzend zu Seite
#tahen.

Was habe ich davon?

= Tetlnaheme an emem zukunfts.
waisenden Projekt

= Test sines naucrtigen Systems

= Moglichkeit, neve Idesn und Verbesse-
rungsverschldge einzubrngen

* Mutzung der verhandenen Funkiioren

Wie funktioniert Confidence?

Zurzeit stell Confidence folgende
[Funkticnen zur Verfogung:

+ Telefonische Unterstitzmng
FKarte zum Wegfinden
Tormirwerwaltung und Erirnaningen
* Strzerkennung
Wetterin formatianan
* Notfall anzeigen
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5.1.5 Presentation

A presentation has been created to give an in-depth overview of AAL in general, the project,
our approach and what we expect to achieve together with the caregivers.

Audience: Caregivers

Intention: Give the caregivers an impression of what AAL and Confidence is all about,
what their role is, what we intend with the acceptance and field trials and
why we really need them

Content Agenda, AAL JP, drivers, goals, what we do not want, challenges, it is all
about humans, Confidence, target groups, goals (proposal), the essence,
why you?, features and services, current state of work, next steps,
expectations, goals, approach, user workshop, thank you

Format: PowerPoint Presentation, 22 slides, shown on beamer (German)
HIENNEMEE R AAL-JP Confidence DerRoteFaden KurzerUberblick v01.pptx

AAL AAL

Herausforderungen

* End User & Kommunikation
* Niedrige Kosten/Nutzen
* Fehlende Akzeptanz
+ Fehlende Information
*  Keine Nachfrage

*  Wissenschaft & Technologie
* Technologie getrieben, theoretisch, kompliziert, unfokussiert, nicht vernetzt,
fehlende Infrastruktur, proprietar

*  Geschift & Markt

*  Unklare Kosten/Nutzen, Businessplan, Massenmarkt, Unterschiede, Anreize

= CONFIDENCE
Essenz

Unterstiitzung im Hintergrund gibt...
3

Mit einbeziehen!

822 13422

Figure 4: Extracts from the caregiver's presentation

ez YOOOM AAL

swisscom Stiftung e e

. ( ‘)
W i Home Lab ﬁ . .
W) sinurgmserdh s ANALASLAN K

CUZERN  WTIMATIONALTIOUNDATION sk




12/35

Confidence
5.1.6 Paper GUI-Mock-ups
Audience: Caregivers, Test Pairs
Intention: Get more concrete in showing the people how the user interface will look

like. Get first feedback on the look&feel and the usability either before one
has a prototype on the phone or if one does not want to use the electronic
devices at this stage of the process. To test different Ul-variants.

Content Big paper print outs of all screens intended to be shown on the smartphone
or on the PC (Confidence portal)

Format: Printouts A3 and (optional) pictures on the smartphones

HICRNETEIC)R Confidence. Test.Mockups.ilogs.png
C_GUI Screenshots_D1_2 130715.pdf
mockups_srfg_ comments_YoooM.pptx

22.04.2022

Weait St Bt
Q Take the bius pit Fesieh g7 loes mewls
on wheels senvice is

. Lunch
Wabils Care
1EEE- 1750

arriving in any minute.

Telefon
P

Wl’

Kalender Kalender Kalender Kalender

Roter Faden

*] Neustadtstrasse

-

%‘W!aﬂlsﬁasse
P~

s
5,
b g
%

Figure 5: Examples of paper mock-ups
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5.1.7 Project Description and Informed Consent

13/35

Audience: Caregivers and test pairs

Intention: To explain transparently on concisely in a written form what a research

project in general is and what specifically Confidence intends, what is
expected from the test participants and what their rights are. To get a
signed informed consent they have been informed about all important
aspects of the project and take part in any action on free will.

Content Project Description: Introduction. What is the goal of the field tests? What
is your benefit if you take part? Are there any risks or side effects? What
happens with the data which is collected about me?

Informed Consent: Data (Name of project, test leader, test pairs),
statements the test pairs have to agree with, signatures

Format: Paper/Wordfile, 2 pages each document

Swiss, Austrian and Rumanian editions

HICRNEMEIE)E Confidence Projekt_Erklarungstext_v1.docx (Swiss Edition)

Confidence_InformedConsent_FormularFT_v1.docx (Swiss Edition)

[nformationen fiir Teilnehmende an den Feldtests zu Confidence

Sehr geshriz Teilnehmerin, sehr geshrier Teilnehmer,
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ven Griknden ire Teiinah
oderwenn Sie vorzsitig a
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C) Gibtes Risiken, und
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)

Figure 6: Project description for end-users (Swiss example)
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Schrifliche Einverstéandniserklarung
der Testperson zur Teilnahme am Test des mobilititssichernden Assistenzsystems

« Bitte lesen Sie dieses Fomular sorgfaltig durch.
s Bitte fragen Sie, wenn Sie etwas nicht verstehen oderwissen mbchten.

Mame der Studia: Feldtestdes Confijence-Gerdts

Ort der Studie: Luzem

Testleter Dr. Meyer, Thomas

Testoerson Marne: Vomanme:
Geburtsdatum: lch bin &in Manin D lch bin gine Frau D

# |chwurde vom unterzeichnenden Testleiter, Herm Dr. Thomas Meyer, mindlich und
schriftiich Ober die Jiele, den Ablaufder Studie und Ober die Vior- und Nachteile das
Gerts informiart.

s Meine Fragenim Zusammenhang mit dem Test haben der Testleiter und die Mitar-
beitenden von Confidenes mir zufredensteliend beantwortet. Die schrifticha Erdé-
rung des Gerats kann ich behatten. Ich erhalte auch eine Kopie meiner schriftichen
Einverst&ndniserklarung.

» |ch hatte genlgend Zeit, um meine Entscheidung zu treffen.

s |ch weiss, dassmeine persbnlichen Daten nurin anonymisierter Form an sussen-
stehende Einrichtungen zu Forschungszwacken weitergegeben werden. Ich bin ein-
verstanden, dass die zustdndigen Fachleute von Confidence zu Prif- und Kontroll-
zwecken in meine Onginaldaten (Mame, Vomame, Adresse, Telefonnummer, Bewe-
gungsdstenansiyse) Einsicht nehmen dirfen, jedoch unter strikter Einhaltung der
Vertraulichkeit.

s |ch nehme an dieser Studie frefwillig teil. Den Hinweisen der Testleitung werde ich

folgen. Ich habe jederzeit das Recht, ohne Angsbe von Grinden meine Zustimmung
zur Teilnahme widerufen, ohne dass mir darsus Nachteile entstehan.

» Das Gerdtdarf nurin seiner fir den Feldtest vorgesehenen Funktion benutzt werden.
Jede dariberhinausgehende Mutzung ist mir nicht erdsubt.

Figure 7: First page of informed consent (Swiss example)

5.2 Training Material Test-Pair Information and Acceptance Tests

5.2.1 Introduction

The acceptance tests serve two purposes: On the one hand the test pairs as well as the care
givers get acquainted with the system in a guided kind of “hands-on session”. On the other
hand, the Confidence team gets a first impression on how the system is used and accepted
by the end-users. The acceptance tests conducted so far were a very fruitful source of
information in order to change features and optimise the system in different ways.

After a short introduction in a plenary session - which can also be used as separate first
information for test pairs if no acceptance tests take place at that location - the acceptance
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tests are conducted in small groups each of them consisting of a test pair, a caregiver and a
Confidence team member.

The following material is used in the informational part and the acceptance tests:

Agenda and checklist
Movie clip

Flyer

PowerPoint presentation
Paper GUI-mock-ups
Screen plans

Walkthrough and test script

5.2.2 Agenda and Checklist

An agenda is sent to the caregivers and an internal script is sent to the Confidence team

Audience: Test pairs, caregivers and Confidence team

Intention: To let the acceptance test participants know what the meeting and the
acceptance test is all about and be prepared for it. To make clear the flow
of events, roles and responsibilities to the participants from the Confidence
team side.

Content External Agenda: Organisational data, participants, agenda items, duration
Internal Agenda: List of agenda items, times, duration, responsibilities,
material & remarks

Checklist: What, who, remarks

Format: Paper/PDF A4 to give to the caregivers

Word Files in German for the internal script

HICRNEMEIE)E Confidence  AcceptanceTest_1_Agenda_v03.docx
Confidence_AcceptanceTest 1 _Agenda_Checkliste intern_v2.docx

The following table represents the agenda of the event.

Table 2: Agenda - First information test pairs and acceptance tests

Item | Description Material Duration

1 Welcome and personal introduction of the people - 5

2 |The research project Confidence — A short Movie clip 10°
introduction and what we do today Presentation

3 First part of the acceptance tests in groups Paper-GUI-Mockup 30

Test script
Smartphones

4 Break 10’

5 Second part of the acceptance tests in the same Test script 30
groups Smartphones

6 Finish the test, summing up, thank you and hope to - 15°
see you soon

7  |Debriefing caregivers and Confidence Team, next - 20°
steps

\
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Forschungsprojekt Confidence — 1. Akzeptanztests
Vom Donnerstag 18. Juli 11:00-13:00 Uhr im Roten Faden

1 Vorbereitung vor dem Testtag

Was Wer Bemerkungen

6 Schachteln Sghoggi kaufen RK Ragetrpafli zum Abgeben an die Teilnehmenden
Kurzvortrag vorbereiten zur Einfihrung RK 5 Folien, viele Bilder, wenig Text

Screenshots ausdrucken RE 5 Varianten Assistenz-Taste auf einzelne Blatter

.

® 3 Varianten Karten auf einzelne Blatter

®  Variante Streifendesign aufeinemBlatt

® Variante Video mit Dialogen , Bendtigen Sie wirklich Hilfe? und ,War die
UnterstUtzung hilfreich? aufeinemBlatt

Bilder auf iPhone (und oder XCoyer) zum Zeigen RE Einfach als Bilder zum Anzeigen auf Standard-Mobile-Pictureviewar

®  5Varianten Assistenz-Taste

® 3 Varianten Karten

® Variante Streifendesign min. Mainscreen

Abklaren Internetzugriff im Roten Faden RK

Schicken Agenda und Drehbuchdokumente den Mitarbeiterinnen ™ An die drei Mitarbeiterinnen, die am Infotag dabei waren und im Cc: an ihre Chefinund alle
des Roten Faden am Test beteiligten Confidence-Teammember

Agenda 10x ausdrucken RK ®  Nichtvergessen mizunehmen

Drehbuch 10x ausdrucken RK ®  Nicht vergessen mitzunehmen, wird in Papierform bendtigt

Dieses Dokument 10x ausdrucken RK ®  Nichtvergessen mizunehmen

6 Telefone vorbereiten mit Confidence Apps RK/RE Sighe Confidence_Acceptancetest_Install ReadMe-First.docx

Termin fur ,Confidence Test” eintragen

Termin mit Beminder fur Trinken eintragen

Wetter richtig konfigurieren (Temperatur und Bildschirm)
Navigation richtig konfigurieren (Roter Faden als Ziel)

e o o

2 Vorbereitung im Roten Faden am Testtag

Die am Confidence-Test beteiligten Teammitglieder (Ralph, Thomas, Rolf) finden sich um ca. 10:00 Uhr beim Roten Faden ein.

Was Wer Bemerkungen
6 Telefone mit Internet verbinden RK ®  Mitarbeiterinnen sind informiert
®  Passwort solite bekannt sein
Verbindungstest mit Video-Applikation RK *  Qualitdt hangt vom Netzwerk ab. Es kann sein, dass wir diesen Test Uberspringen
mussen. Oderinnerhalbdes Hauses einen geeigneten Ort suchen.
*  Vid ko nur nacheinander, aber nicht parallel ausgefihrt werden!
Beamerprasentation vorbereiten RK * Beamersolite bereitstehen
Getranke bereitstellen Alle *  Wegendem Reminder
Test noch einmal kurz mit allen Beteiligten durchgehen Alle Anhand des Drehbuchs noch einmal erkldren, wie der Testablauft und wer waszu tun hat.

3 Ablauf wahrend den Tests

Die Tests beginnen um 11:00 Uhr. Zu jeder Testgruppe gehoren 4 Personen:

* Testperson: Erhalt ein Gerat, fihrt Anweisungen der Betreuerin aus und gibt Antworten, bzw. teilt uns die Meinung mit
* Begleitperson: Sitzt neben Testperson, begleitet sie und gibt ebenfalls Antworten, bzw. teilt uns die Meinung mit
* Betreuerin: Erklart— wenn moglich—anhand des Drehbuchs was als nachstes getan werden soll, betreut die Test- und Begleitperson. Gibt

ebenfalls Antworten, bzw. teilt uns die Meinung mit
¢ Confidence-Member: Sitzt mit Drehbuch daneben, beobachtet genau und schreibt sich alles auf. Hilft bei Bedien- oder Technikfragen

Jeder Gruppe stehen 2 Smartphones zur Verfigung.

Figure 8: Internal checklist 1st acceptance test (Swiss example)

W i Home Lab m (P Raiffeisen Bank ¢ s terz
5 S— AnaOROAsAN  eineteres =l logs X iR YO

HOCHSCHULE i
LUZERN nrswenx swisscom




17/35

Confidence

5.2.3 Presentation

A presentation has been created to give an in-depth yet simple overview of AAL in general,
the project, our approach and what we expect to achieve together with the test pairs.

Audience: Test pairs

Intention: Give, in a simple way, the test pairs a rough impression of what AAL and
Confidence is all about, what their role is, what we intend with the
acceptance and field trials and why we really need them

Content Research project, project partners, where to go?, My smartphone can
help..., it connects me with my son, human centred, what can it do? What
do we test today?, Any questions?

Format: PowerPoint Presentation, 10 slides, shown on beamer (German)
HICANEMETE)A iHL RoterFaden HilfeFuerUnterwegs Confidence 20130718.pptx

1 S a ) -
Projektpartner aus Europa Confidance Es verbindet mich mit meinem Sohn
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Was soll es kénnen?

Menschen stehen im Zentrum

- Notruf (auch automatisch)
- Jemanden um Hilfe bitten
- Den Weg wieder finden

- Erinnerungen

- Kalender Tagesablauf

Figure 9: Slides from the first presentation for the test pairs

5.2.4 Screen Plan

Audience: Confidence Team, caregivers

Intention: Show on one page what the extent of the acceptance tests and what
screens can be accessed in the current version

Content Pictures of all screens

Format: Paper/PDF printout A3

HICANEMEIEE Confidence 1stAcceptanceTest Overview v5 20130626.docx
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Figure 10: Confidence acceptance test screen plan

5.2.5 Test Description and Walkthrough

Audience: Test pairs, caregivers, Confidence team

Intention: The documents serve several purposes:

Test description: Make it clear to the Confidence team members in all test
regions what and how is going to be tested in the acceptance tests.
Walkthrough: On the one hand it serves as a step-by-step instruction to
guide the test pair and the care giver through the acceptance test. On the
other hand it contains questions the Confidence team member will ask and
serves as the test notebook and documentation for the Confidence team
member accompanying the group.

Content Example walkthrough 1 acceptance test: Information header, Device,
Home Screen (inside, outdoors), weather information, reminder, emergency
call, general impression GUI, break, help over video call, use it as a
smartphone, design variants, any other feedback?

Format: Test description, Word file, 19 pages

Walkthrough, Paper print-out, 10 pages

FIERNEINEIE B Test description: Confidence AcceptanceTests Script 20130614 _v05
Walkthrough: Confidence AcceptanceTests 1 Drehbuch v03.docx
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2 Overview

A project like Confidence relies on feedback from the end users. Without their
acceptance, the project is a failure. Therefore, we foresee two test phases:

= Acceptance tests: in summer, involve only a few selected end-users (lead
users), test only basicthings to geta first direct fesdback on the “Confidence
Assistant” (forthe primary end-user, PEU). These tests will only be performed
in Switzerland and Austria.
Field tests: in autumn, involve more end-users, testthe full range of functions
ina largescale, mid-term test setup. During this phase, also the “Confidence
Helper® (for the SEU) and the “Confidence \Webapp™ will be tested.
In this document, anly the Acceptance tests are treated in detail. For the field tests,
same hints are given in the last chapter.

3 Acceptance Tests

The goal of these tests is to get feedback on the device hardware for the primary
end-users, on theuser interface (usability) and & general firstimpressiononthe most
impaortant functions as stated below.

3.1 Test Procedure

There are persons in several roles involved in the acceptance tests. In different
stages of the tests, one person can also play several roles.

« Consorfium member: spokesperson presents or Isads the tests (in the

tables below listed as “prgj. org."). Gan be a consorium member from an end-
user arganisation or some other consortium member.
Representative of end-user organisation: who is in close contact to the
end-users, leads or oversees the tests (listed as “user org.”). Can be &
consortium member aor — in case of an end-user organisation not in the
consortium - a person appointed by the consartium.

* End-users: primary and secondary end-users (PEUs, SEUs)

The first table lists the general test-setup. Timespans are estimates and must be
adapted to the circumstances

Table 1: Test procedure

[Time | who, stage props [ What

|10 [ Userorg | Address ofwelcome, overview of next hours, G8A

[kzeptanz-Test 1 Datum:

Testperson

Begleitperson

Betreuungsperson

Notiertvon

1. Gerit (ausgeschaltet Zeit
Gerét aushandigen. Erster Eindruck? Grosse ok? Gewicht? Andere Reaktionen
notieren (falls zuwenig Platz: Hinten weiterschreiben).

Einschalten zeigen/erklaren.
Einschalten klar? Andere Reaktionen zu Knapfen/Tasten?

2a. Drinnen

Lesbar? Genigend hell? Geniigend Farbkontrast? Schriften?
Weilere Aussagen/ Bearundungen /Hinwsisg nofisren

who notes the feedback. The tester could be a person of the Confidence team, ora
person of the end-user organisation wha has previously been instructed.

Thetable belowlists the points for the first round of the acceptance tests including
the item under test, the instructions to conduct the tests and the questions to be

asked

Table 2: First acceptance test seript

What to show, instruction

[ Questions

1. Hardware

Distribute devices to PEU
(switched off)

Firstimpression?
Size, weight?

How to switch on

Button clear?

Explain emergency button
(UG_3)

Reaction about button? Size, position?

Recharge Device

|5 itfeasible to plugin charger easily?

2. Home screen

Home screen

|s screen readable (brightness)? Font size/ colour
contrastok?

(ifthere are reactions aboutthe user interface,
record them, but do notyetask)

Go outsidewith device(in
sunshineifpossible)

(Go back into room eventually,
or continue with tests outside.)

Is screen still readable (brightness)? Font size/
Golour contrast ok? Ifnot, does PEU have strategy
howto see befter? (turn around, go into shadow?)

3. Environmental Service

Show button to get environ-
mental infarmation(UC_10)
Have the PEU tell what helshe

Message readable? (Fontsize/ colour contrast
ok?) Content clear? Advice useful?
(ifwe haveicons, are they clear and connection to

thinks itmeans.

Let PEU press the button
Closetheinformation / back to
main screen.

purpose obvious?)
Clear howto closeand go back to main screen?

4. Generic Reminders

7. Hil it Video Zeit

Es kann sein, dass die Qualitat aufgrund der Software in Entwicklung oder dem
Netzwerk vor Ort zu schlecht ist fiir diesen Test. In diesem Fall nur generelle
Fragen zur Funktion und den Tasten stellen!

Zweites Test-Telefon an Begleitperson aushandigen, erkldren, dass dies spéter
auf dem normalen Smartphone (oder Handy) funktionierenwird.

Funktion erkldren: ruft bekannte Person an. Begleitperson geht etwas weg oder
verldsst gar den Raum. Szenario fiir Video: Testperson mdchte Auskunftzu etwas
(zB.; Wie bediene ich die Kaffeemaschine?) Begleitperson instruieren: soll
Testperson nachher iibers Telefon auffordern, ihrein Objektzu zeigen. Begleitperson
wverldsst den Raum. Video-Anruf starten zwischen den beiden Geréten

Ist klar, wie man das Telefon halten muss, um zu horen und sprechen? Ton
verstandlich?

Funktion als Ganzes klar (wann kdnnte dies nitzlich sein)? Piktogramme klar?

Reaktion der Testperson notieren: wie geht sie mit dem Gerat um, wie zeigt sie
das Objekt? (Istihrklar, dass es 2 Kameras gibt? Mit welcher zeigt sie Objekt?)
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5.3 Training Material for Field Tests

5.3.1 Introduction

In the field tests a whole productive Confidence has to be provided to the end-users. They
get the devices for 6 weeks to thoroughly test the system in their daily lives. Before the field
tests start, we train the test participants in two groups, the carers and the test pairs.

In the morning, the carers get a training summing up everything again and using every
feature in hands-on sessions. In the afternoon the same is done, in a more moderate way,
with the test pairs. And both are again informed about how the tests will exactly going to be
executed. Finally, the project description is read again and the informed consent signed.

The following material is used in the informational part and the training sessions before the
field tests:

Flyer

Agenda and checklist carers
PowerPoint presentation carers
Manual for carers

Manual Confidence portal
Agenda and checklist test pairs
Presentation for test pairs
Manual for primary end-users
Manual for secondary end-users
Project description

Informed consent

Confidence exercises
Notebook

Questionnaire

Device information sheet
Contacts and dates sheet

5.3.2 Agenda and Checklist Carers

An agenda is sent to the caregivers and an internal script is sent to the Confidence team

Audience: Caregivers and Confidence team

Intention: To let the field test participants know what the meeting, training and the
field test is all about and be prepared for it. To make clear the flow of
events, roles and responsibilities to the participants from the Confidence
team side.

Content External Agenda: Organisational data, participants, agenda items, duration
Internal Agenda: List of agenda items, times, duration, responsibilities,
material & remarks

Format: Paper/PDF A4 to give to the caregivers

Word Files in German for the internal script

FIERNEINEIGEN 20140116_Sursee Confidence_Info_Agenda_v2.docx

20140116 _Sursee_Confidence Info Agenda-intern_v2.docx
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The following table represents the agenda of the event.

Table 3: Agenda - Information and training caregivers for field tests

Item | Description Material Duration
1 Welcome and personal introduction of the test team - 5
2 Detailed presentation of the features of the Presentation for 45
Confidence-Application carers,

- SOS-Button manual carers,

- Help-Button (emergency chain explanation) manuals test pairs,

- Call feature (to get called) manual portal

- Map/Find my way feature smartphones

- Weather

- Calendar and reminders
Show them the usage of the Confidence portal (user
data input, create calendar entries, geo fencing etc.)

3 Break 10
4 Let the caregivers try every features themselves with manual carers, 60°
the phones (support through Confidence members): manuals test pairs,

- Call and get called manual portal

- Help feature with video call, show environment smartphones

- Use the map to find the way home

- Weather forecast

- Calendar entries on the phone

- Calendar entries through the portal
5 Explain test plan and their roles in the field tests Presentation for 20’

carers

6 Finish off, summari, guestions, conclusions 10°

5.3.3 Presentation for Carers

Audience: Care givers

Intention: To let the caregivers supporting the field tests know the test planning, make
clear the flow of events, roles and responsibilities for the tests.

Content Goals of the project, goals of the field tests, summary of features, what we
have learned so far, test plan.

Format: Goals & Features: PowerPoint Presentation, 19 slides, shown on beamer
(German)

Test planning: PowerPoint Presentation, 16 slides, shown on beamer
(German)

FIERNEINEIE N Goals & Features: Confidence 3 TestpaareSchulung 20140122.pptx
(same as for test pairs)

Test planning: Confidence 1 _Infobesuch 20140115.pptx
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Was wir als ndchstes tun

ab 20. Januar: erste Feltests 6 Wochen
(CH & AT)

Zwischenbilanz nach 2 und 4 Wochen,

Ergebnisse in neue Version einarbeiten
ab 10. Marz: 2. Serie Feldtests (AT, RO)

ab 28. April: 3. Serie Feldtests (RO)

Figure 12: Example slide information caregivers

5.3.4 Manual for Carers

Audience: Care givers

Intention: Handbook, user manual and reference guide for caregivers which explains
the usage of carer specific usage scenarios in a simple way.

Content Buttons and interfaces, solve unexpected situations, stop confidence,
update the software, calibrate compass, close alarms

Format: Paper/PDF print-out, 9 pages (for both smartphone types used in the tests)
HICRNEMETEYEI Confidence _Mentor-docu_v1.2_2014-01-21_de_Nexus5.pdf
Confidence_Mentor-docu_v1.2 2014-01-21_de_Xcover2.pdf

Confidence Mentor-docu v1.2 2014-01-21 de Xcover2+Nexus5.pdf

@©

Unterwartete Zustdnde beheben 1 Coahtmii

Situation: Gerat 1asst sich nicht mehr einschalten (reagiert nicht auf einen langen Druck auf den Einschaltknopf).
Vorschlag: Wahrscheinlich ist der Akku leer. Schliessen Sie das Gerat ans Ladegerat an und versuchen Sie nach
5-10 Minuten wieder, einzuschalten. Entfernen Sie das Gerat erst vom Ladegerat, wenn voll geladen (griin).

Situation: Gerat zeigt unerwarteten Bildschirm. — Vorschlage:
1. Zuriick-Knopf driicken, ev. mehrmals, bis wieder Confidence erreicht ist oder der Handy-Desktop.

Falls der Handy- 2. Falls dies nicht klappt, alle Apps stoppen: 3. Sie kinnen auch
Desktop erscheint, Home-Taste |ange gedriickt halten, bis die Liste der versuchen, das Gerat
Confidence neu laufenden Apps erscheint, Abfalleimer-Symbol neu zu starten (Ein-
starten: antippen. JAus-Knopflange
«Confidence Desk- Danach sollte Confidence automatisch neu starten, driicken, eMNeustarts
topn antippen. andernfalls von Hand starten wie links beschrieben. wahlen, mit «OKx»
bestatigen).

Falls nebenstehender
Bildschirm erscheint:
«Confidence Launchers

antippen dann almmers.
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C

Neuere Confidence-Version laden bt

Wahrend des Tests kinnte es nétig werden, eine neuere Confidence-Version zu installieren.
Gehen Sie wie folgt vor:
Stoppen Sie zuerst Confidence (wie beschieben auf separater Seite). Dann:

EITTEES FTETE _‘
o4
t ¢

Eji
Stellen Sie sicher, Wiahlen Sie Wahlen Sie «OK» und
dass das Gerat «Confidence «lnstallierens, so oft sie
mobile Daten Installers, dann gefragt werden (wahlen
empfangen kann alnstalls. Sie nicht «Offnens).
(siehe Die neuen Apps
«Unterwartete werden nun Danach starten Sie
Zustande beheben heruntergeladen, Confidence durch
23) dies kann einige Tippen auf «Confidence

- Minuten dauern. Desktops.

Alarm: immer abschliessen

= ! Solange en Alarm offen ist. kommt

ken wedlerer Alarm der glexchen
Kategore. Darum ist es wichtip
Alarme abauschivessen Oder a's
UnQU) 2u markieren

Durch BerUhvrung des Qelben
Punits bann der Aarms-Status
Peandent werden

Figure 13: Example pages from the carers' manual
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5.3.5 Manual Confidence Portal

Audience: Care givers

Intention: Handbook, user manual and reference guide for caregivers which explains
the usage of each relevant feature of the Confidence web portal.

Content System configuration at first usage, create a new secondary end user,
assign primary end user to secondary end user, activate alarm chain, your
own calendar, moving zones, usage of the web portal during the tests, enter
calendar items

Format: Paper/PDF print-out, 13 pages

FIERNEINEIEGR Confidence webportal-docu.pdf

@ ®

Confidence

Confidence

2. Anlegen eines Angehdrigen

Confidence pomr—

e et By s [] tog (R B ;8 woow| _AAL B s om0 By cenrtanen [ viogs [REEED] 8 58 wew cAAL

Figure 14: Example pages from the portal manual

5.3.6 Agenda and Checklist Test Pairs

An agenda is sent to the test pairs and an internal script is sent to the Confidence team

Audience: Test pairs and Confidence team

Intention: To let the field test pairs know what the meeting, training and the field test is
all about and be prepared for it. To make clear the flow of events, roles and
responsibilities to the participants.

Content External Agenda: Organisational data, participants, agenda items, duration
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Format:

File Name(s):

Confidence
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material & remarks

Internal Agenda: List of agenda items, times, duration, responsibilities,

Paper/PDF A4 to give to the test pairs
Word Files in German for the internal script

intern_v2.docx

20140124_Sursee_Confidence_SchulungTestpaare_Agenda_v2.docx2
20140124_Sursee_Confidence_SchulungTestpaare_Agenda-

The following table represents the agenda of the event.

Table 4: Agenda — Information and training test pairs for field tests

Item | Description Material Duration
1 Welcome, project overview, shortly explain project Presentation for test | 15°
description and informed consent again, inform them | pairs
about the goals and the field test planning (dates, Project description
effort, roles etc.) Informed consent
2 Explain the 6 main features of the Confidence- Presentation for test | 201
Smartphones in the presentation and on the manual: |pairs
(1) SOS-Button, (2) Help-Button (alarm chain), (3) Manuals test pairs
calling, (4) Map/Find my way, (5) weather, (6)
calendar/reminders
3 Hand over the devices and the test folders (containing |Smartphones, 15
all manuals, questionnaires, exercises and information |test folders
sheets explained in the sections coming below)
4 Break - 15°
5 Test pair try out all Caregivers and Smartphones 60’
features together with the |Confidence team member |Manuals
caregivers and the enters the personal data |PC and Internet
Confidence team into the portal (if not
members and with the known beforehand)
usage of the exercises
and manuals
6 Test pairs try to use the Caregivers and Smartphones 20¢
features themselves and | Confidence team Manuals
train themselves members fill out the Questionnaire
(supported by the questionnaires together
caregivers and the team  |with the test pairs
members)
7 Question and answer session, read and sign the Project description |10’
informed consent informed consent
8 Introduce the next steps, test planning, Confidence Presentation, dates |15’
notebook, next dates sheet, notebook
9 Finish off. Goodbye and see you soon. 5

10 Debriefini for care(';ivers and Confidence team 20

\
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Confidence

5.3.7 Presentation for Test Pairs

26/35

Audience: Test pairs

Intention: To brush up all information concerning the Confidence project and the
features of the system and let the test pairs taking part the field tests know
the test planning, make clear the flow of events, roles and responsibilities
for the tests.

Content This afternoon, research project, you can help us, test procedure, this is
important to us, what is it all about, what can it do, help, map, weather,
calendar, SOS, other features, let us try it out!, next steps, contact, thank
you.

Format: PowerPoint Presentation, 19 slides, shown on beamer (German)

HICINEMEIEYE Confidence 3 TestpaareSchulung 20140122.pptx

Hilfe — Wie kann ich mit jemandem sprechen?

¥ I I p 4 - r
Sie kénnen uns heifen! &8 ; .,.,,,,.W

a! e R
Sie sind die Experten! T 1 @ @
Gemeinsam heraus- - ;
| finden, ob es funktioniert |
| S I Hicr driicken

@ Bende

Tester Begleltung Anruf hler
abnehmean
Wie geht es weiter? Confidence

Distum Zait ort Tesmin

Freitag, 24 Januar 2014  RESRINTS Momory Chne Surses  Start der Feldinsts
TR LTI 10030 Uhr Masory Chra: Sunss  Tredhn 2um Deslutioeon, Feagen und Uben
Freiteg, 21. Fabruar 2044 [RIVEAEUTY Momory Chiie: Sursess  Trofhen zum Deskotieon, Fragen und Uben

R N LT TR 1330 U Momory Cine Surses  Ende der Foidlesis

Figure 15: Example slides presentation test pairs
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5.3.8 Manual for Primary End-Users

Audience: Test pairs, primary end-users

Intention: Handbook, user manual and reference guide for primary end users which
explains the usage of each relevant feature of the Confidence device.
Content How to use the device, SOS, Help: calling, Help: get called, Map: Show me
the way, weather, calendar: view / close reminders

Format: Paper/PDF print-out, 8 pages, English, German and Romanian
HICRNEMETEY M Confidence PEU+SEU-docu_v1.3_2014-01-21_de_PEU.pdf

Confidence_ PEU+SEU-docu_v1.3 2014-01-21_en_PEU.pdf

Confidence PEU+SEU-docu_v1.3 2014-01-21 ro PEU.pdf

HELP: Calling et ©

Confidence
see the partner
To hang up:

By touching this button
you will call a person
able to help you when
you are in need.

Hold the device up, sothe Do nothold the Do nat put the

cameracansesvouand  device toVOUT  deyice onthe
wour surroundings. ear. taple.

Find My Way

Confidence

The violet line Turn slowly until
is the way to the line shows

vourtarget straight ahead.

This button will help you to .
find the wav back home The blue dot is.
= your positian.

It will follow vou_

on the line.

The flag marks
vourtarget.

When the line shows straight ahead,
start walking. Tumn around corners as
shawn by the line.

The line becomes shorter until vou
reach your target.

Figure 16: Example pages of the manual for the primary end-user
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5.3.9 Manual for Secondary End Users

Audience: Test pairs, secondary end-users

Intention: Handbook, user manual and reference guide for secondary end users
explaining the usage of each relevant feature of the Confidence device.
Content How to use the device, SOS, Help: calling, Help: get called, Map: Show me
the way, weather, calendar: view / close reminders, alarms: accept and
view, Map: find the primary end-user, calendar: create new entries

Format: Paper/PDF print-out, 11 pages, English, German and Romanian
HICRNEMETEY I Confidence PEU+SEU-docu_v1.3_2014-01-21_de_SEU.pdf

Confidence_ PEU+SEU-docu_v1.3 2014-01-21_en_SEU.pdf

Confidence PEU+SEU-docu_v1.3 2014-01-21 ro SEU.pdf

Alarm: Accept, Look at Details cg

If one of the persons you care for triogers an alarm,

Accept the phone call by

swiping the green button to

the nght side.
Show a map
with the route
from vouto the
alarming

Show a map with the

route from vou to the

By touchina the vellow
circle. vou can change
the alarm status: for
example to «closeds or
winvalids

®

Map: Route to the Alarming Person Caamgares

If you can not see the line of the.
route on your screen, simply exit
finger over the map, the map and re-open it.
ove it

While an alarm is active, touching.
this button shows a map with the
route from youtg the person who

Figure 17: Example pages of the manual for the secondary end-user
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5.3.10Questionnaires

Audience: Test pairs

Intention: To ask the test pairs about their mobility behaviour and the usage of the
features of Confidence at the start, during and at the end of the tests in
order to find out differences in their behaviour while using Confidence.
Content Questions to the personal mobility, where and when have you taken your
device with you?

Format: Paper/PDF print-out and Word file electronically, 8 pages

HIERNEINCIEE Confidence Feldtestdokumentation German 20140121.docx

© ®
Fragebogen zur Einschatzung der eignen Mobilitat Datum:
Datum:
1 i 69

GErEt mitsnammEn BT o s wemes Ssumae:

0 alleine e
O in PartnerschaftFamilienverbund =
0O Seniorenwohnheim J

O betreutes/betreubares Wohnen

zu Full g=hen Rad fshren Buto fahren Bus/Bahn fahren
O am Land nahe dem Ortszentrum (weniger als 2 km entfernt) = . < D
Hufigheit:

0 am Land auBerhalb des Ortszentrums (mehr als 2 km entfernt)
O iin der Stadtim Zentrum (weniger als 2 km entfernt)

O in der Stadt auBerhalb des Zentrums (mehr als 2 km entfernt)

2. Wiewerdentagliche Erledigungen (Einkauf, Bank, Besuche, etc.) gemacht?

O alleine

O mit Begleitperson{en)

O werden teilweise von 3us i erledigt

O werden ganzlich von ausdienst erledigt

3. Welche, i i mégiich)

O Gehstock

O Rallator
O Rallstuhi

O Fahrrad
O Auto
O B
O Bahn

O Tax

O Sonstige

Figure 18: Example pages of the mobility and usage questionnaires
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5.3.11Note Book
Audience: Test pairs
Intention: To give the test pairs a small tool they can use to note their feedback during
the tests whenever they feel like reporting something.
Content More or less blank pages
Format: Paper/PDF print-out booklet A5, 16 pages
HICRNEINEIE)AM Confidence_Feldtestdokumentation_German_20140121.docx

Confidence-Notizblatt

Datum:

Maotizen zu folgender Funktion:

Was ist Ihnen aufgefallen? Was ist gut, was ist schlecht? Was mochten Sie uns
mitteilen?

|

Figure 19: Example page of the Confidence notebook
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5.3.12Confidence Exercises

31/35

Audience: Test pairs

Intention:

To give the test pairs the possibility to conduct step-by-step exercises by
their own at home to motivate them to use the system frequently.

Content

Calendar function,
functions — page 2

Confidence — Exercises for test pairs, Exercise 1: Help functions, Exercise
2: SOS function, Exercise 3: Map function, find my way home, Exercise 4:
Exercise 5: Weather function,

Exercise 6: Other

Format:

Paper/PDF print-out booklet A4, 9 pages

File Name(s):

Confidence Ubungen-fir-Testpaare 20140122.docx

fir ;.iﬂ

Confidence - Ubungen fiir Testpaare

Die folgenden sechs kleinen Ubungen sollen Sie mit den Funkfionen lhres neuen
Caonfidence-Telefons vertraut machen. Wis beim Velfshran-Lemen brauchen Sie
etwas Geduld, bis Sie gelemnt haben wie das Telefon funktioniert. Wirempfehlen
|hnen, slle Funktionan ein paarhalzu dben.

Wenn skso etwas nicht suf Anhieb kiappt, gebenS»e bitie nicht gleich auf — dasist
auch uns immerwieder passiet — einfach noch hen. Und schreiben sie
unbedingtauf, was ihnen beider Benutzung sufgefalienist. Waswsrgut? Was war
Oberhauptnicht gut? Sie sind die Expertenund wirsind froh um |hre Rickmeldung!

rhalts

Sia haban zwei Talefons mit jeweils .Esgibt

ein Telefon firden Tester/ die Testerin und eines furdie Begleierin/ den Begleiter.

Achten Sie bitle suf die richtige Zuordnung: dasienige firden Testerhsat sufder
Startseite finf Symbole, dasjenige firden Begleiernurvier [\Wetter* fehit). Zudem
hat der Testereine Funktion .S05" firden Motfall. Beim Begleiter hgiss die Taste
Alarme”um ausgeldste Alarme snzusehen.

14:30 Mi.13.November ™ 14:52 Di.17.Dezembaer

A
SOS Alarme,

@

)’ul&n der

Ge rét fo rd ) Elegle itperson
[Alarmea, kein Watter)

o ©

Geratfurdeﬁ Tester
{S0O5 und Wetter)

Ubung 1: Hilfe-Funktion

HILFE ist die k on von Gorfik Als Testerdnb Knapf
immer dann, vennSle Unterstitzung brauchen. WennSied»e:enKnopfdruclen
wrird hein Anruf zum zweiten Confid Telefo

Verbindung genlgend gut ist, sehen sie sogarein Bildvon |hrer Begleiperson
{Video-Telefonia).

tzen Siedies

Hinweis fiir die Videofunktion: Schauen Sieauchwahrend dem Gespréch suf des
Telefon, halten Sie eswvorsich hin und nehmen Sie es nicht ans Ohr.

1. Stehen Sieca. 10 Metervoneinander entiemt.

2. Als Testerin drucken Sienun «Hilfes .

3. Heben Sie einen Moment Geduld, wihrenddie Verbindung aufgebsautwird.
4. Wenn dia Verbindung klappt, sehan sie sich gegenseiig aufdem Telefon.
5. Jetzt kbnnen Sie miteinander sprechen,

6. Mit der eingebauten Kamera auf der Vorderseite des Telefons kinnen beide
Gesprachsparinerdem andaren zeigen, wo sie sind, indam sie suf auffalige
Merkmale in der Umgeb aigen-= hen Sie es.

7. Beenden Siedie Verbindung indem Sie suf die abgebildete Taste dricken und
notieren Sie bitte beide in der Tabelle |hre Erfah

Thema Notizen

Hilfe-Funktion
Wie nitzlich finden Sie
die Funktion?

Gar nicht MIZich ee— Sehr niitzlich

o O © 0O

Ton

Wie gut versteht man
einander? Wiegutist
derTon?

Man VErstEt e ey, M viErsthit sehr gut

o o0 0O 0 O

Eild
Wie gutsieht man
einander? Wiegutist
das Bid?

Man sieht nichts —_— Man sieht es sehr gut

o O O O O

Ihr Urteil

Wie finden Siedie
Funktion? Wasist gut?
Was ist wenigergut
odersogarschiecht?

Figure 20: Example pages of the exercises for test pairs
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5.3.13Device Information Sheet

Audience:
Intention:

Content
Format:
File Name(s):

Test pairs

To give the test pairs all the data they need to know about their devices and
the portal.

Device data, portal login data

Paper/PDF print-out A4, 1 page

Confidence Testpaar-Angaben_v1.docx

Angaben zu den Geraten

Herr Testperson |Frau Begleiterin
Telefonnummer 079 514 87 76 079 514 88 58
Geratenummer 1] 2
Gerate-Modell Galaxy Xcover 2 | Galaxy Xcover 2

Web-Portal (fakultativ)

Im Web-Portal (auf dem Computer) konnen Sie Termine fiir sich oder
den Tester / die Testerin eingeben. Ausserdem konnen Sie Alarme
annehmen und abschliessen. Sie brauchen es aber nicht zu benutzen,
alle Funktionen von Confidence stehen auf dem Smartphone zur
Verfigung.

Wenn Sie als Begleiterln daran interessiert sind, auch das Web-Portal zu
benutzen, erklaren wir es Ihnen gerne

Adresse: https://confidence.ilogs.com
Benutzername: CH.Buenter
Password: Buen2014

g S

Figure 21: Device and portal data

5.3.14Contacts and Dates Sheet

Audience:
Intention:

Content
Format:
File Name(s):

Test pairs
To give the test pairs all the information they need to know to contact
someone in case they have a question and see when their next event in the
course of the field test activities takes place (yes, we will also fill them into
the calendar and send an invitation letter for the next event).
Contact data, dates
Paper/PDF print-out A4, 2 pages

Confidence_Projekt KontaktUndTerminblatt v1.docx
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Confidence

lhre Kontaktpersonen

Diese Personen kénnen Sie jederzeit anrufen, wenn Sie Fragen zu den
Tests oder ein sonstiges Anliegen zum Projekt haben.

Kontaktperson 1
Name: Rolf Kistler
Erreichbar unter: _
-l jth

Kontaktperson 2
Name: Edith Birrer
Erreichbar unter:

Kontaktperson 3
Name: Dr. Thomas Meyer

Erreichbar unter: _

Ablauf und Termine

Datum Zeit Ort Termin

Freitag, 24. Januar 2014 13:30 Uhr Start der Feldtests

Freitag, 7. Februar 2014 [10:30 Uhr Treffen zum Diskutieren, Fragen und Uben
Freitag, 21. Februar 2014 | 10:30 Uhr Treffen zum Diskutieren, Fragen und Uben
Freitag, 28. Februar 2014 | 13:30 Uhr Ende der Feldtests

Wenn Sie gestatten, wurden wir es uns erlauben, lhnen 1-2 Mal wahrend den 5 Wochen
Testzeit auf Ihr Confidence-Telefon anzurufen um Sie zu fragen, wie es mit den Tests

33/35

lauft.
Figure 22: Contact and dates sheet
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